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Global Communications and Marketing
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Steve Jobs said the story teller is the most powerful person on the planet.
But, is your business really telling its story to the world?
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Free Seminar!! 11 to

Global Communications and Marketing

Steve Jobs said the story teller is the most powerful person on the planet.
But, is your business really telling its story to the world?

Want to be more effective and have more fun in your job?

Whether your company is looking to expand across the world, or you're just looking to do better in your
company where English is a requirement, this seminar will change your vision.

This seminar will put power in your English communications and electricity in your vision for global growth.

1. Write for your audience - understand your audience,
and give them the WIIFM up front and again
throughout)

2. Format is as important as writing. Write for both
types of readers (skimmers and readers: headlines,
sub-headlines, quotes, pull quotes, bullets, captions,

sidebars...and an introduction to infographics)
3. Put first things first - Inverted pyramid Who should come? .
4. Be clear and concise - use plain |anguage . International investor relations pros

5. Don't forget to ask for what you want (call to action) - Global sales and marketing pros
. Translators (or hopeful translators)

. Interpreters

. Corporate managers

. Executives and employees at foreign-owned firms in
Japan

. Anyone interested in more powerful and effective
English communications

[Contents in Detail]

. A communication strategy that helps you WIN in the global market

. Why most people fail before they even start writing

. What Leonardo da Vinci and the Mona Lisa can teach you about smart communication
. How to compel the world to listen to your story

. Why making THESE mistakes in your English will only waste your time and money

. How to demand attention in three seconds or less

. The magic formula to make people stop and listen..and respond!

. Why the Japanese language and culture makes your company less competitive in the world
. How good speaking is the secret to good writing

. Why most companies mistakenly believe that translation is simply a cost

. Why your communications must respond to both types of readers

. What words to avoid; what words to use

Seminar Location:

linetto Tokyo office

Marumasu Kojimachi Bldg. 9F, 3-3 Kojimachi Chiyoda-
ku (http://iinetto.com/info/company.htmli#about)

. A quick and easy method to measure your writing against the best writing in the world
. How to learn to recognize effective English writing when you see it

Discover case studies and real-world examples from the best (and not-so-best) communicators in the world.
Professionals: If your company is thinking globally, then you should be at this seminar.

B The Seminar Speaker
Eric Jackson

After double majoring in Japanese literature and accounting (M.Acc) in college, Eric joined Deloitte Touche

Tohmatsu, serving Japanese corporations in the greater Los Angeles area. In addition to financial statement
audits, he helped create marketing presentations and became the go-to translator for speeches and books

produced by Iwao Tomita, founder of Tohmatsu & Co.

Several Silicon Valley startups and consulting positions later, Eric has settled into his first passion, marketing and
communications. Together with his business partner Mia Omatsuzawa, Eric is evangelizing effective, world-class
communications and marketing to Japanese companies that aspire to tell their story to the world with power
and persuasion.




